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Lori Meadows Named as Executive Director of Kentucky Arts 
Council 
 
At the December 2, 2005 board meeting of the Kentucky Arts Council, it was 
announced that Lori Meadows has been selected as Executive Director of the 
Kentucky Arts Council. This announcement follows an extensive national search 
by the executive search committee chaired by board member James R. Voyles. 
"Lori was the unanimous choice of the committee after carefully reviewing nearly 
twenty applications of highly qualified arts professionals from across the country," 
says Voyles. "The committee felt that Lori's combination of experience and skills 
made her uniquely qualified. In addition, reference checks with the staff of the 
Arts Council revealed that they were fully supportive of her candidacy." 
 
Meadows has been on staff with the Arts Council since 1994, most recently 
serving as Interim Director. Since 2001, Meadows had been Executive Staff 
Advisor to director Gerri Combs, overseeing technical management of all 
branches of the agency and assisting with policy development. In this capacity, 
Meadows also directed the Arts Council's START (State Arts Partnership for 
Cultural Participation) Initiative funded through the Wallace Foundation. Prior to 
that, Meadows was Individual Artist Program Director from 1997-2001 and 
Technical Assistance Coordinator from 1994-1997.  
 



Meadows is a 1985 graduate of the University of Kentucky and has served as a 
public art juror, grant panelist and exhibition curator in Kentucky, for other state 
arts agencies and on the national level. She is currently a member of the 
Kentucky Lincoln Bicentennial Commission Advisory Council and the State Arts 
Partnership for Cultural Participation National Leadership Learning Community.  
    

 
PROMOTE  

KEKNTUCKY CRAFTED: THE MARKET, 2006  
Post Cards for the Market will soon be available! If you would be willing to 

distribute them at your upcoming shows or in your shop, you may order them 
from  

Kim Leingang, 502/564-8110, ext 470, kim.leingang@ky.gov.  
(If you ordered them with your Market registration, they will be sent to you soon.) 

  
 
Product Development Workshop  

 
“Managing Change in Product Development” was attended by nearly 20 KCMP 
participants and visual artists at the Kentucky Artisan Center in Berea on 
November 10.  Consultant, Keith Recker, New York, NY, provided information on 
trends and strategies to for dealing with what may seem to be negative world 
events that affect art and craft sales.    
 
Some interesting statistics from his presentation: 60 – 70% of income is 
discretionary spending and 66% of all purchasing is unplanned! 
 
Keith gave a color trend presentation, a color copy of which is available to KCMP 
participants for $5.00.  Send check, payable to Kentucky State Treasurer, to Kim 
Leingang at KCMP. 
 
He also met individually with several of the Platinum 10 participants, providing 
individual recommendations with new ideas. Keith has been working with the 
KCMP on its product development initiative since 2001. 
 

                                                

 

 
                                              Keith Recker talks to KAC  
                                                      craft and visual artists. 



 
KY.GOV NEWSCENTER

For recent press releases regarding activities of the  
Kentucky Craft Marketing Program 

  visit the Kentucky State Government Newscenter 

Kentucky Crafted: The Market 2006 
Wednesday, December 07, 2005 
The Kentucky Craft Marketing Program (KCMP) staff is preparing for the 2006 
Kentucky Crafted: The Market, in production since 1982. This award-winning 
annual Kentucky handcrafted gift market is scheduled to open to the general 
public on March 4 and 5 at the Kentucky Fair and Exposition Center, South Wing 
B, Louisville.  

Kentucky Collection featured at Barren River State Park 
Resort Christmas Open House 
 A special Kentucky Collection Holiday Open House was held at Barren 
River State Resort Park, Lucas, Kentucky, on Sunday, December 4, from 
noon until 3:30 p.m. (CST).  Jennifer Rose, played music and had her CDs 
for sale. Juried participant Laura Brewer of Bowling Green displayed and 
had for sale her handmade Christmas stockings.  This is a regular holiday 
event that is coordinated by Martha McCoy, the gift shop manager and is 
coordinated by KCMP Staff.  “Our sale was great that day and it was 
because of our open house,” she said.  
 
Judy Sizemore Honored with 2005 Sallie Bingham Award 
 

eminist Each year, KFW recognizes outstanding achievement in f
art for social change with the Sallie Bingham Award. We are 
proud to announce that the 2005 Sallie Bingham Award went to 
Judy Sizemore, an outstanding community artist from McKee, 
Kentucky. 
 
Judy has received several grants from KFW, and in each project 
she has demonstrated her commitment to feminism. She 
continually honors the gifts of women to their families, 
communities, cultures, and the world. For example, in the 
Shaped by Water project her vision was to empower women in 
eastern Kentucky by creating opportunities for them to discover 
their own “voice” and the power of many voices raised together. 
Judy clearly understands the inherent connection women have 
with the environment. By looking at the role the Kentucky River 
Basin watersheds played in their lives, the women were able to 
look at their own oppression in a different light. Through writing, 

visual art, and music the women were able to express themselves, some for the first 

Judy Sizemore (right) 
receives the Sallie 
Bingham Award from 
Judi Jennings 

http://kentucky.gov/Newsroom
http://kentucky.gov/Newsroom
http://kentucky.gov/Newsroom/kycraft/CMPMarket06.htm
http://kentucky.gov/Newsroom/kycraft/Barren+River+1105.htm
http://kentucky.gov/Newsroom/kycraft/Barren+River+1105.htm


time. They became an energized and organized force for cleaning and preserving the 
waterways they treasure. 
 
Judy has been working with community arts and creative writing in Kentucky since 1988. 
She is one of Kentucky ’s top experts at using art to create and build community. 
Currently, Judy serves as the Regional Outreach Director/Eastern Region for the 
Kentucky Arts Council. In that capacity she connects artists, teachers, and community 
organizations with the resources and services of the Kentucky Arts Council and helps 
them to identify other avenues for supporting community arts development and arts 
education. She is also a freelance writer with over 300 stories, poems, and articles 
published in magazines and anthologies. Judy is a veteran writer-in-residence, having 
completed eighty-six residencies ranging in length from five days to nine months and 
involving preschool through senior citizens. She was the recipient of the 1998 
Governor's Award for Arts in Education. 
 

  
SENATE PASSES TAX BILL WITH ARTISTS’ CHARITABLE 
DEDUCTION; CONTACT REPRESENTATIVES TO ENSURE 
PASSAGE 

 
There was good news for artists and arts institutions last week in the Senate. On 
November 17, the Senate passed S. 2020, the Tax Relief Act of 2005, with legislation 
included to provide artists with a full fair-market value charitable deduction for the 
donated gifts of their works to museum and library collections.  
 
Sen. Patrick Leahy (D-VT) took the lead, with the backing of Sens. Robert Bennett (R-
UT), Charles Schumer (D-NY) and Pete Domenici (R-NM), in getting the measure 
attached to the tax bill. Sen. Charles Grassley (R-IA), Finance Committee chair and floor 
manager for the tax bill, agreed to add the artists’ charitable donation provisions as a 
manager’s amendment without debate or a floor vote. 
 
The artists’ deduction bill has been pending approval in Congress for several years, 
never making it successfully through both chambers of Congress. The provision must 
still be accepted by the House when it takes up its tax bill either on the House floor, or, 
more likely, in the final agreement of a conference committee. The House Ways and 
Means Committee approved its version of the tax legislation, H.R. 4297, the same day 
the Senate passed its own tax bill, but without the artists’ deduction provisions included 
by the Senate.    
 
Please contact your representatives to support the artists’ charitable deduction measure 
when the two chambers meet to work out their differences in the bill. Special emphasis 
should be placed on contacting Speaker Dennis Hastert (R-IL) and Rep. Roy Blunt (R-
MO), the acting majority leader in the House, to urge their support for the measure. Rep. 
Jim Ramstad, sponsor of the companion artists’ charitable deduction bill in the House 
and a member of the Ways and Means Committee, should get special attention, as 
should other members of the tax-writing committee. 
 
The House and Senate have taken a two-week recess over the Thanksgiving holiday. 
When legislators return to Capitol Hill on December 6, the tax bill will be back on the 
agenda. Now is the time to contact your representatives.  



 
Ron Lewis (R-KY) is Kentucky’s Means Committee member. Please get in touch with 
this representative and urge him to support inclusion of the artists’ charitable deduction 
in the final version of the tax bill.   
 
    
CMP ANNOUNCEMENTS 
  
 The Market 2006 is fast approaching and we need your help!   We need 
volunteers!  It takes many hands to put on such a large event.  Will you 
consider helping us? 
 
The dates for this year’s market will be March 3 – 5 at the Fair and Exposition Center in 
Louisville, Kentucky.   We have openings for Tuesday, February 28 through Sunday, 
March 5. You may choose from specific hours.  We are, however, asking for volunteers 
to work a minimum 6-hour shift. 
 
For more information, contact:  Charla Reed, charla.reed@ky.gov, 1-888-592-7238 / 
local, 502-564-8110, extension 485. 
 
 
PRE-JURY SESSIONS 

These pre-jury sessions are scheduled from 4:00 p.m. to 6:00 p.m. at each location listed below.  
Participation is free and open to all Kentucky artists and craftspeople interested in marketing 
their work.  Pre-registration is required.  For more information and registration details go to, 
http://www.kycraft.ky.gov/whatsnew.html#PreJury.   
 
Dates and locations of Pre-Jury Sessions: 
 
Feb 7th – Lexington / Lexington Art League 
March 8 - Owensboro / RiverPark Center 
April 12 - Somerset / The Center for Rural Development 
April 11 - Berea / Kentucky Artisan Center  
April 18 - Ashland / Pendleton Arts Center 
October 4 - Berea / Kentucky Artisan Center 
 
For additional information about the Kentucky Craft Marketing Program and pre-jury sessions, 
contact Charla Reed, toll free at 888-592-7238, direct line, 502-564-8110, ext.485; or email 
charla.reed@ky.gov. 
For information about the Visual Arts at the Market program and other artist opportunities, 
please contact Amber Luallen, toll free at (888) 833-2787, direct line, 502-564-8110 ext 479 or 
email amber.luallen@ky.gov  

 
DON'T FORGET! Check out our website for contact information for CMP juried participants and 
"What's New" for the Craft Marketing Program www.kycraft.ky.gov and the Kentucky Art Council 
www.artscouncil.ky.gov. 
 
 

mailto:charla.reed@ky.gov
mailto:charla.reed@ky.gov
mailto:amber.luallen@ky.gov
http://www.kycraft.ky.gov/whatsnew.html#PreJury
http://www.kycraft.ky.gov
http://artscouncil.ky.gov


OPPORTUNITIES 
  
The Garden Club of Kentucky Annual Convention, April 18-20, 2006 
 
The Frankfort Garden Club, oldest in the state at 100 years, will play host to the annual state 
convention. Organizers will offer a gift boutique in connection with the event that will be held at 
the Holiday Inn in Frankfort. The boutique will be open to the public and promoted throughout 
the region. Organizers will be extending an invitation to juried participants of the Kentucky Craft 
Marketing Program to participate. In addition to garden specific items, they will also be looking 
for pottery, baskets, jewelry, weaving, knitting, and other household and decorative items, etc.  
 
If interested you may contact: Theresa Damron, 502-223-1998, isleofpalms@msn.com. 
 
 
Sunset Mountain Craft Festival, June 3 & 4, 2006 
Presented by Grovewood Gallery, The Grove Park Inn Resort & Handmade in America! 
Join us as we start new traditions and celebrate over 100 years of Appalachian craft heritage in 
the mountains Western North Carolina. The Sunset Mountain Craft Festival will be held the 
weekend of June 3 & 4, 2006 on the grounds of the Grove Park Inn Resort & Spa in beautiful 
Asheville, North Carolina. The Sunset Mountain Craft Festival will include a juried craft fair with 
80 booths displaying fine American Craft, lectures by leaders in our craft community about the 
rich art & craft heritage that exists in the region, live demonstrations by craft artists, open artist 
studios at Grovewood Studios, tours of Biltmore Industries historical weaving facilities, and 
performances by local musicians. The event is sponsored by Grovewood Gallery, Niche 
awarded top 10 American Craft Gallery, four-star historic luxury resort & spa The Grove Park 
Inn and Handmade in America, a locally based non-profit organization that works actively in 
the community to support and expand the region's role in the handmade field. 
In addition to the events related to the craft fair, The Grove Park Inn will offer special room 
packages that include additional activities for package participants including a welcome 
reception, hands-on craft classes and area craft heritage and studio tours.  
For more information or to participate in this event contact Wendy Sloan, Events Coordinator at 
Grovewood Gallery (828) 253-7651, or (877) 622-7238, or via email craftfair@grovewood.com. 
Our website address is www.sunsetmountaincraftfestival.com   
Artist applications are available online.   
Application deadline: February 6, 2006 
 

           Kentucky Craft Marketing Program Website Survey 
 
We are in the redesign process and would appreciate your input on how to make 
our online communications as user-friendly as possible and best meet the needs 
of those who visit our site. 
 
Please take two minutes to complete the online survey by clicking here 
 
Thank you in advance for helping us as we strive to make our communications 
more efficient, timely and relevant to the needs of our constituents.  

mailto:craftfair@grovewood.com
http://www.sunsetmountaincraftfestival.com/
http://www.surveymonkey.com/s.asp?u=899051568149
http://www.surveymonkey.com/s.asp?u=899051568149


 
Lower Town Art & Music Festival 
May 26-28, 2006 
The Lower Town Art District, "The SOHO of the South", presents the 2006 
Fourth Annual Fine Art and Music Festival,  Memorial Day weekend May 26th 
– May 28th. 

If you would like to be considered for the 2006 Lower Town Art and Music 
Festival, please download the prospectus now at 
http://paducaharts.com/festival.php . 

This year's music will include eight top Jazz, Blues, Salsa, and Zydeco bands 
from around the country performing on the main stage in Lower Town. To 
compliment the great music the artists that have relocated to Paducah through 
the Artist Relocation Program will have their galleries open during the festival 
and the fine artists accepted in this years show will be displaying there work on 
the streets in the heart of this nationally recognized gallery district. Mark your 
calendars Memorial Day weekend for great food, music and art.  

For this as well as information regarding the Paducah Artist Relocation 
Program, contact: 

Mark Barone 
270-444-8690 

http://paducaharts.com
mbarone@ci.paducah.ky.us

  
City Hall 

300 South 5th Street 
P.O. Box 2267 

Paducah KY 42002-2267 
 

 
 

Health Insurance Opportunity 
 
The Kentucky Arts Council (KAC) is aware that the provision of health insurance has long been 
one of the major needs in the arts community.  We are very pleased to announce that the 
Kentucky Association of Museums has invited the KAC to participate in an insurance offering 
through Association Health Programs, and make this offering available to our constituents.   
 
Association Health Programs (AHP) offers health insurance to over 100 associations throughout 
the United States, including the American Association of State and Local History, the American 
Institute for Conservation of Historic and Artistic Works, and the National Lawyers Association.  
AHP us a respected national health insurance brokerage firm, offering a self-owned insurance 
plan and working only with A+ companies.  In addition to health insurance, they also offer long-

http://paducaharts.com/festival.php
http://paducaharts.com/
mailto:mbarone@ci.paducah.ky.us


term care insurance and life insurance as well as other programs.  A flyer outlining the KAM 
Association Health Programs is enclosed in this mailing. 
 
The Kentucky Association of Museums has opened their membership to KAC constituents so 
that they are eligible to participate in the AHP insurance program.  Individual memberships are 
available at $10 each, and basic institutional memberships are available at $15 each.  To 
become a member of KAM, please fill out the membership form included in this mailing and 
return it along with your membership fee to Kentucky Association of Museums, c/o Sara Harger, 
Liberty Hall Historic Site, 218 Wilkinson St., Frankfort, KY 40601.  Upon receipt of your 
membership, you can submit the KAM Association Health Programs Proposal Request, or 
speak directly with one of AHP’s licensed agents. 
 
Please contact us directly at the KAC if you have any questions about KAM membership; for 
questions regarding specific insurance coverage you may contact AHP directly once you have 
KAM membership status.   We are very excited about this opportunity to address a primary 
need of the Kentucky arts community, and welcome the partnership with the Kentucky 
Association of Museums.  
 
    

 
The Market Insider is a  free online publication that we highly encourage 
you to visit. http://www.americancraft.com/artist/Market_Insider/introduction.html
Smart business insight in the art and craft industry! Sponsored 
by:americancraft.com;NICHEmag.com and AmericanStyle.com
 

Sign up today! 
 

 
TECHNOLOGY TIPS 

  

Marketing Your Web Site (And Your Art),  Part I 
by Zino Vogiatzis 

You’ve got a great looking Web site, and it’s now live. Now what? Arguably the most significant 
part of adding a Web site to your marketing tools is not building it, but what you do with it, how 
you use it to grow your business. Quite frequently small businesses consider Web sites as add-
ons, something they have to have just because everybody else has one these days. It is hard to 
overemphasize their significance for most artists, who are small businesses with no permanent 
place of exhibiting their work. Your Web site is the only place where all the latest and most 
complete info about you and your art can be found. No one else can or will do that for you. For 
all intents and purposes your Web site is your business.  

Publicizing your Web site 

The primary mission of your site is to promote yourself and your art (see TCR March 2004 
Crafts Technology: What Am I Trying To Do With My Web Site?). Your main task as soon as 

http://www.americancraft.com/artist/Market_Insider/introduction.html
http://www.americancraft.com/
http://www.nichemag.com/
http://www.americanstyle.com/


your Web site goes live is to start integrating it into your business activities. Your first priority is 
to include your URL (the “www.mywebsite.com” part) to your business cards, postcards, 
stationery, packaging, your booth and even your art. Your second priority should be to promote 
it through your personal contacts at shows — the most common sales venue for many artists.  

Before a show, if you do a mailing, make sure you mention new items and invite the recipients 
for a preview at your Web site. If a show’s Web site includes links to participating artists Web 
sites, make sure they have your URL. You would be surprised how many visits you can get at 
your site before a show. It is always desirable to have prospective buyers well informed and 
excited about what they can see and buy at your booth. Shows can be overwhelming and 
prospective buyers frequently don’t have the time to see and appreciate everything. It’s always 
an advantage if you distinguish yourself early, if you make a good impression on them, they will 
have a good idea of your work and why they should visit with you.  

At the show, make sure all booth visitors know about your Web site when they leave. You can’t 
possibly show all your work at your booth, so make sure prospective clients know where they 
can see your complete collection and find out about you in detail after the show. Never 
underestimate the power of “word-of-mouth”. Art lovers that like and follow your work are your 
best ambassadors and marketers to their circle of friends. It takes just one click for them to 
share your work with many others. If you are collecting mail addresses at your booth, try also 
collecting e-mail addresses to simplify your communications.  

With all the spam concerns these days, make sure you have a clear, strict privacy policy that 
signers can see. Similar steps can be taken with galleries that carry your work. Make sure they 
know your URL and they are updated regularly about your new work showing at your site. You 
can also expand your reach by looking for new buyers. It is very easy to look online for new 
galleries, other retailers, professionals such as architects and interior designers, in your area or 
anywhere. Having a Web site makes it very easy to contact them via e-mail or mail and bring 
your art to their attention.  

Submitting your Web site to search engines 

Another top priority as soon as your site goes live is to submit it to search engines. In the early 
days of the Web there used to be several search engines of significance. The most popular as 
of early 2005 are — in that sequence — Google, Yahoo! Search and MSN Search. Of those, 
Google is by far the most popular and nothing underlines that popularity more than the fact that 
“Google” has become a verb. More importantly, it is also the only one of the above that accepts 
free listings. Simply visit their site at www.google.com/addurl/ and submit your URL. Google 
provides extensive information in its site at www.google.com/ webmasters as to how its search 
engine works and how you can take advantage of it to make sure your site shows up in the 
appropriate searches. In a nutshell, Google will store the text of your site in its database, so you 
want to include in your pages all the words that people may use to look for you. For example, in 
www.KremerGlass.com, the Web site of glass artist Martin Kremer, the words “Martin Kremer”, 
“Kremer Glass”, “glass art”, and “fused glass” show up in every page.  

Don’t expect people looking in general for your kind of art or medium to find you through 
Google, or other search engines, given the thousands of Web sites that can be associated with 
certain search words. On the other hand, you have to make absolutely sure people looking 
specifically for you can find you easily. To illustrate this consider the case of glass artist Martin 
Kremer and his site www.KremerGlass.com: the search “glass art” returns over 5 million Web 

http://www.google.com/addurl/
http://www.kremerglass.com/


pages in Google, the search “fused glass” over 11,000, but “Kremer fused glass” or “Kremer 
glass” returns just a few hundred with www.KremerGlass.com at the top of the list. 

With the above steps you are well on your way of promoting your Web site and making it an 
integral part of your business. Keep in mind an important common characteristic of these steps: 
they are free, they don’t require any expenses on your part, just your own personal attention. It 
can’t be stressed enough that all these steps require that your Web site is a comprehensive, 
appealing, informative, and persuasive presentation of you and your work and is updated 
regularly. There is nothing more counterproductive, for artists who create constantly for a living, 
than to have an outdated Web site. If I can see a piece of your work at your booth but I can’t find 
it at your Web site you may as well not have a Web site.  

Zino Vogiatzis is a management consultant who works with small 
businesses on marketing strategy. He holds an MBA and two 
engineering degrees. 

Article copied with permisssion from Crafts Report, link to  
 December 2005 MAGAZINE

 

 Direct questions or comments to:  

Kentucky Craft Marketing Program 
A division of the Kentucky Arts Council 
An Agency of the Commerce Cabinet 
2100 Capital Plaza Tower 
Frankfort, KY 40601 
888/592-7238 (toll-free) 
502/564-3757 (local) 
502-564-5696 (fax) 
kycraft@ky.gov
www.kycraft.ky.gov
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